Ravalli County Community Food Assessment - - - Value- Added Producer Survey

Greetings from the Community Food Project Coalition, a program of Sustainable Living Systems (SLS), working to build a local food system in the Bitterroot Valley.  In 2007, SLS was awarded a grant from the US Department of Agriculture to conduct a community food assessment of Ravalli County.  The assessment will examine the factors affecting our current food system including economic, cultural, and agricultural factors.  The following survey will provide baseline information for this project.  Community support and participation is vital to its success.   We appreciate your time and effort in completing this survey.

If you have any questions or comments regarding the survey or assessment, please contact Jill Davies at 642-3601 or email jill@sustainablelivingsystems.org.        Thank you.

Please check or fill in the appropriate response for each question. Write N/A for any question that does not apply to your facility.   If you are unable to answer select questions but know an alternative contact, please supply contact information.

DEFINITIONS:

    local food system =  the food that is consumed here has been produced in the valley, or nearby.

    value-added product = a raw ingredient(s) has been processed in some way, i.e. sauce, or jam.

Date_______________________________

BACKGROUND AND PRODUCTION

1.
Where in Ravalli County is your processing operation?  

(CHECK APPROPRIATE BOX OR WRITE LOCATION)

   Florence



   Corvallis

   Lone Rock



   Darby


   Stevensville

         
   Hamilton


   Victor



   

2.   How long have you been producing/processing in Ravalli County? _______________________

3.  Do you intend to keep processing?    Yes       No

4.   What value-added products do you sell?    [LIST]     ______________________________________________________________________________

______________________________________________________________________________

5.  Which value-added products are the most profitable for your business?   ______________________________________________________________________________________________________________________________________________________________________

6.  Which of these products requires the most machinery?   ___________________________________

7.    Which of these products requires the most labor?    _____________________________________  

8.    Which of these products requires the most hand processing?  ____________________________

9.  Over the next five years do you plan to    increase      maintain  or    decrease your amount of production?

10.  What other value-added products do you think you could produce profitably?    

11.  What barriers or concerns prevent you from currently producing the items in question 10?

 PURCHASING

12. Please list the top three food suppliers from which you purchase food.  a.________________________


b.________________________________________             c.__________________________________

13.  What percent of your food comes from these suppliers?  a.___________b.__________c.___________

14. What percent increase in food prices have you experienced over the last year? _____________________

     a)  What do you believe causes the price increases? _______________________________________

     b)  Are prices from distant suppliers comparable to local food prices?   [  ]  Yes      [  ] No


Explain: _______________________________________________________________________

     c) Have you recently increased your prices to cover the increasing cost of supplies?   [  ]  Yes      [  ] No

     d)  If yes, how did customers respond to your increase in price?  _________________________________

15.  Do you have flexibility in your choice of suppliers?    [  ]  Yes      [  ]  No

16.  How flexible is your budget for purchasing locally?   ________________________________________

17.  What would be the impact of projected higher supply prices on your production?   _______________

LOCAL FOOD

18. Do you currently use any local food in your value-added products?   



[  ]  Yes   (continue)   [  ]  No  (skip  to 18 L.)

        a) What percent of your total food purchases comes from local sources?__________________________

        b)  What local items do you use?   ____________________________________________________

              _____________________________________________________________________________

        c)
Is there an interest in using more local food?   [  ] Yes   [  ] No

        d)  From whom do you purchase local food?_______________________________________________

        e)  Do they deliver or must you pick up the food?  ______________________________________

        f)  Do you use local items  [  ]  during the local growing season,  or  [  ]   year-round?

        g)  Do you advertise that you use local food?   [  ] Yes    [  ] No   How? ________________________

h)  Has there been interest expressed by your customers about using fresh, local food?   [  ] Yes   [  ] No 

i).  Do you think your customers would be willing to pay a higher price if you used fresh, local food?     

              [  ]  Yes      [  ]  No

        j)  Would you like to have a source for organic foods?   [  ] Yes   [  ] No

        k)  Would you pay more for organic foods?   [  ] Yes   [  ] No

  If No start here (if yes, continue):

        l)  Do you think using [any or more] local food would benefit your production?     [  ]  Yes      [  ]  No

m)  What items would you use? ________________________________________________________ 

       ______________________________________________________________________________

 n)  Have you ever been approached by a local food producer to purchase local products?  

                  [  ]  Yes      [  ]  No

        o)  Would you buy [any or more] local food if there were a centrally-organized local distribution system?


    [  ]  Yes      [  ]  No

         p)  Would you need your local food delivered?     [  ]  Yes      [  ]  No

         q)  How would you need the food to be prepared by the producer (or supplier)?  _________________ 

               _______________________________________________________________________________

          r)  Are there legal constraints for you to purchase local food?   [  ]  Yes   [  ]  No

Explain:  _______________________________________________________________________

19. What do you believe are some of the obstacles to using locally grown food in your value-added products?

      (check all that apply)     

 [  ] affordability 
  [  ] patrons choice


[  ] kitchen capacity 

 [  ] availability 
  [  ]  liability/product insurance

[  ] presentation of food

 [  ] quantity

  [  ] convenience


[  ] facility procurement policy

 [  ] quality

  [  ] lack of distribution system     
[  ] inadequate receipts from producer   

        
 [  ] legal requirements
  [  ] county inspection/regulations

              Other:
_______________________________________________________________________           

20.  What is needed to overcome these obstacles?   _____________________________________________

21.  What do you believe are some of the potential benefits of using locally grown food in your value-added products? (check all that apply)   

 [  ] support local farmers/economy     
[  ] reduced toxins  

 [  ] energy conservation

 [  ] high quality food     

[  ] flavor  


 [  ] food security

 [  ] sustainable agriculture                 
[  ] freshness


 [  ] builds community

 [  ] stewardship of the land
             [  ] variety

              [  ] knowing source of food


 [  ] other:________________________________________________________________________

22.  What needs to happen to improve Ravalli County’s current food system in order to meet your needs?

MARKETS        Some producers sell to local markets in Ravalli County.  

CHECK and FILL IN % FOR ALL MARKETS MENTIONED.  

23.  What percent do you sell to each of the following markets in the Bitterroot valley?

   Local Farmers market______________



 


   Roadside stand
___________






   Direct to neighbors and friends__________




   Direct to people who respond to ad in newspaper or producers’ directory________


   Restaurants_________







   Grocery stores
______________

CSA (basket scheme)
___________

Schools _______________________



   Other:  _________________________________________

24.   What percent of your products are sold to the following markets outside the valley?  

   Good Food Store  ______________________




 

   Western Mt. Growers Coop   _______________





   Stores in other cities
___________________





   Missoula Farmers’ Market  _________________






   Missoula livestock auction _________________


   Montana livestock auction (Butte or elsewhere)_________________



   A marketing association  ___________________






   Other:  _________________________________________

25.  Would you like to sell more of your products locally, i.e. in the valley?  


   Yes     No



26.   What would you say are the advantages of selling locally?  

27.  What do you think can be done to encourage a more robust and dependable local food system?

28.  What would you say are the main barriers that prevent you from selling more locally?

29.  What are the disadvantages or the reasons for not wanting to sell locally?

30.  Do you have any comments, questions, or concerns that you would like to add?

LOCAL TASK FORCE:

31.  Would you encourage formation of a Food Policy Council in Ravalli County to promote local agricultural markets and production?        [  ]  Yes
    No     [  ]   Undecided



CLOSING

32.  Would you like to participate in the Community Food Project (CFP) Coalition meetings that are held once/month on the 4th Thursday in the evening?       [  ]  Yes      [  ]  No

33.  Would you like to receive notices regarding the CFP activities and meeting times?   [  ]  Yes     [  ]  No

34.  Would you like to see the report on this research?   [  ]  Yes     [  ]  No

35.  Would you attend a public presentation on the research?    [  ]  Yes     [  ]  No

Your Contact Info:

NAME: _________________________________________________________

PHONE: ________________________     EMAIL:  _____________________________________________

36.  If you market locally, would you like to be listed with other producers in the valley in the Producers’ Directory which is on the CFP website? (www.bitterrootvalleyfood.info)      [  ]  Yes     [  ]  No    

IF SO:   What would you like your listing to say?

Thank you for sharing your time to answer these questions.  We know you are busy and appreciate you taking the time to tell us about your experience and thoughts. 

CONFIDENTIALITY

*** Once again, your name and identity as a participant in this study will remain completely confidential in any presentations or written reports. *** 

Please return this Survey to our Hamilton Farmers Market booth or mail to:

Sustainable Living Systems



     PO Box 53



     Victor, Mt.   59875

www.sustainablelivingsystems.org   

Questions?   Call Jill:  642-3601   - or -    Janis:   375-5238

